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Abstract:

The subject of our study is the specialized advertising text and its
importance in transmitting Algerian culture. We took examples of
advertising texts for the work of the Association of Algerian Muslim
Scholars published in the Algerian newspaper “Al- Basa'ir”. We
analyzed cultural content according to various categories, to
determine the mental processes used to promote culture. We
concluded by recommending the need to pay attention to the
marketing of cultural content, due to its role in the visibility of
Algerian culture.
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