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Persuasion techniques in translating advertising discourse

between influence and respons.
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Abstract: The current research paper aims to highlight the advertising discourse which

plays a sound role in the life of the individual and the soceky,whose essential aim is to
influence and convince the receptor so thaatepts a product or service. We try to focus
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on the persuasive techniques that the translator uses in transmitting the advertising message
in its both components (linguistic and iconic). Moreover, the translator must take into
account the linguistic, cultural and ideological dimension to convince the recipient by
keeping the same response. Thus, we conclude that the translator uses different persuasive
means to achieve such a purpose according to particular receptor’s features.

Keywords: Advertising discourse; the translator; methods of persuasion; impact;
response; the receptor.
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« ..just like their source texts, are assessed in terfribeir effectiveness or success,
which means in terms of an increase in sales dhdrcase of institutions, an increase in the
number of contacts received as a token of visybifi{Torresi, 2010).
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« Cherchent a séduire avec le méme produit un dopbblic aux caractéristiques
différentes.$ (Coutant, 2008).
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spatialement marquée. Les trois paliers de ceftetate sont : les appellations (noms de
marque, de produit et d’origine), le slogan (phidaecroche et phrase d'assise) et le
rédactionnel (commentaire ou argumentaifg)Guidére ; 2000).

2 O JE0 2 add jlgal) sleliel 1) daeilll (po 2alisee Ol fiwbly o Sl (palicns dicag
SN (A pall) Lo sin Ly 30530 AN} J53) Ayl o 501 (g daag 390
bty (.. Ak 83 5Ty ALY ABLESY Cilalally (i) goe 315 Lo o ol AMLal ! aree)
S e 5 oL lg Ol Wl @S2t (e 2 A0 W0lg ¥ 2o S0 Sl 2 (55011
Sy Eatiss Lgie it Y1 S Ble e pms (6 W1 Aauiall () Lgtlian) a1 b A3La 3t alai 351 gat!
Ira " " 830395 Lyl ALY ke ) G 01 (4B (e g caBlge o k1 alSy o Ll 1o Logs Uais
Uas (6T it 1l ol JSeir (pulius S Yo Himigy i) o y301 a3 " Ead3 3asmge “TOITES
da it " AskaZiad | Aaglaaldl 03, pual @ 5l agls (g3t of AT oY1 A 9T O i et | (o 4318
L

« Promotional translation is a particularly sensitfield, and if problems arise, agencies
or clients are quite likely to blame the transldtmr not guessing the information they with
held »°. ( Torresi, 2010)

ogly )lg-a ¥ Ao 5 Wliie 2 19l (il Cnlim Lt (09 1(gslg- T o 301 CiMMBG0 2.2

g (e ¥ (el My a1 (s ABMAY g 553 Al p09n Jileus (e 350,5" Lehi Ll g
G pLdadWlg o 5 aghs (S (aldl 2 @ S| Lradnd J5 o (Gt (ST (g o3kl IS0 das dlalas
2 200 (e Khylgai¥! dam 5301 Ay aiatd Lo yud rle ((20130mas) | T LRI gylaN S 4% iew
39l s L M eade 8k W1 pard| O Sadh oD daddle Aol Ja i (oo oW1 CaBigll BL3H
2 0393 1 BLSNL Lasliil dode com 1 ShLusd! ol £19 (65l @ S OLb (Dl Loy

206



220 201 :po 2020 30 Lutlatt 02 suan 12 ity 'lae dloe

Al BBLALY gl SIS | Legag (ugilen 53 COLE Laga Bl 0)56e Coun WLl oSS
29359 Ly I N) duailiass g dmiilo Waga (1 yas Ol (9

345L8" d) iy L 1oy (6L i ll 309 ll) Ao ¥ &5 Spmne (e sl o il deages O
Ol (g (il Baz 3 (e Bty Jgduad 1y clgrlasols AL pilis 5 o i1 " BT Alsd 2 " phusd
e Zlaiond) COLait) Taples ¥ SN LATO [ SLgitl Burasill (ye Lyl BB ypuall Lg) puiadd L1
S da 501" (3y gt lg i

« le traducteur est maitre d’ceuvre pour l'intéggadiu message et qu’il est responsable a
la fois de la traduction du texte, des retouchestelles des images qui 'accompagnent,
mais également de la mise en forme finale de lanmamication publicitaire (ajustements
éventuels du texte et de 'imagée¥.¢Guidére ;2008).
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